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1.

The Project Partnership
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2. Market data of target area district ,,Osterholz"

huge gap between residential and non-residential sector

installed heat pumps in residential buildings are increasing strongly
176 installed heatpumps by the end of 2007

average groth rate is ro
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2.

target area Osterholz:
1,6 heatpumps per 1000
inhabitants

target area

Market data of target area district

,Osterholz™

Wirmepumpen-Absatz 1992 - 2007

Verkaufte Warmepumpen
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7.354

Erdreich
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23.402

Wiirmepumpenbestond in 2007

um 20 % erhoht

Damit sind fost 300.000 Heizungswiirmepumpen

" in Deutschlond installiert.
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3. Experiences in the target area

Market is not developed well referring German conditions
Customers are highly interested in reducing enery costs
No main makkebi 1¥1aale

O
O
O

complete
B Customer is informed and educated

B Customer has to contact many partners

m Customers are not able to combine parts of solutions
B Customers are not able to evaluate solutions
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4. Experiences in the target area — customers is
confronted with (too) many partners
|

How to reduce enrgy costs? installer
natural gas boiler

" italler
' drilling
Network

Heatpump ’
- energy
supplier

authorising
agency

= CUStomer

installer
oil boiler

Offer best solution
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4. Goals in the target area ,,osterholz"

coordinating and structuring of marketing actions
actions affirmed by actual discussion referring energy prices
starting up , network I 1S one qualified partner of the

Ooo0oad

teamwork further than ,,ProHeatHeat for an ongoing
development

customer oriented and well structured heatpump market
strongly market development to ensure the future heat supply
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Konsortium

Intelligent Energy Europe

@ Energikontor Sydost
Energy Agency for Southeast Sweden
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